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3 empirical models of media systems

based on the Hallin & Mancini (2004)
(Perusko, Vozab, Cuvalo, 2013)

v'4.2 mil inhabitants

v"GDP per capita 2014 10,561 Euro
v'Parliamentary democracy

v'Croatian language

v'Religions: Catholic (86%), Orthodox (4.4),
Islam (1.4)

Croatia is in the South/East European

The quality of PSB Lower to medium quality

(Role of the state) of public television

Newspaper circulation

per capita Lower newspaper
circulation

(Media market) Hiat!

Party influence

(Political and Higher party influence

economic parallelism)

Owner influence
(Political and economic Higher owner influence
parallelism)
Journalistic culture
(Professionalization of
journalism)

Lower professionalism and
independence

GREECE
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LITHUANIA
CROATIA
HUNGARY
ALY
BULGARIA
ROMANIA
ALSTRIA
POLAND
BELGLM

ESTQMA
>

CZECHRERUELC
GERMANY
FRANCE
SLOVENIA
FELAND
GREAT ERTAN
FORTUGAL
SLOVAKA
FINLAND
SIVEDEN
DEMIMARK
NETHERLANDS

Dendrogram using Ward Linkage
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Data collection,
December 2014
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(cities:

Capital city:Zagreb

Large city: Split

Provincial city: Slavonski Brod

12 informants in each city

Interview and Q sorting setting: Faculty
of Political Science in Zagreb;
Informant’s workplace and home, hotel
Interviewers: members of the Croatian

\

Jﬁculty of Political Science

team and journalism students from the

/

Informant demographics for each city

Gender 6 male, 6 female

Age 4 informants in 18-34
4 informants in 35- 60
4 informants in 61+

Education 4 informants with high

school
4 informants with BA
4 informants with MA
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Rotated Component Matrix2

- - _component - - 6 factor solution
var015 826 Variance explained: 68, 41%
var019 ,807
var022 741
var013 714 . . [
varoL2 706 Extraction criteria:
var030 674 v PC A
var016 ,661 ,482 .
var021 650 521 v'Varimax
020 ,641 .
var009 638 vEigenvalues: above 1
002 ,810 H H
var02s 237 e v'Cases excluded Ilst_vv_lse
Vot . o v'Supress small coeficients (below
var029 578 significant value .43 at 1% level)
033 431 ,496 . .
var0a1 ‘492 v'Sort by size (factor loadings )
var017 77
var014 ,750 ) ] o
varono oo 451 Criteria for deciding factor model:
var , .
varo23 495 v'2 or more factors each with at
raroas | least two preferably positive
var004 ,556 ,439 1
var027 432 ,507 Ioad I ngs ]
var24 431 423 v'total explan variance 50-60% and
var036 ,820
var028 634 maore
o PP v prefer. no negatively q sortes
var005 , 752 1
o o v'Few crossloadings |
var008 442 857 v’as many g sorts as possible
var025 ,488 .
var003 442 435 456 included

Extraction Method: Principal Component Analysis.
Rotation Method: Varimax with Kaiser Normalization.
a. Rotation converged in 12 iterations.



Interpreting/labeling news media
repertoires

Orientations Additional features

Technological orientations (which .
platforms are used?)

General content orientations
(Overview vs. Depth, Light vs. Serious)

Geographic orientation (local/regional,
national/international)

Trust vs. Entertainment (public
service/quality vs. commercial/tabloid)

Serendipity vs. trusted sources/brands

Lean-back: receptive, common
agendas vs. lean-forward (search,
personalization)

Top 5 media

Highest-ranked print newspaper,
radio news, online newspaper,
online PSB, international news
provider, in each repertoire

The rank of national public
service TV, or 24-hour TV news,
Text-TV news, news aggregators,
In each repertoire



R1: National legacy media omnivores (10 participants)
Qcard Fscores Rank

Radio news as part of a general commercial radio channel
glz 1,57275 2  National daily quality newspaper, print

gl8 1,47339 3  National quality newspaper online

Read news on Text-TV

Watched national TV news bulletin on a commercial channel

gl3 1,20692 6  National daily tabloid newspaper, print
gl5 0,94679 /7 National news magazines or weekly quality newspaper, print

g9 0,92826 8 Radio news as part of a general public service radio channel

Watched TV current affairs, light
gl9 0,74827 10 National tabloid newspaper online

DEMOGRAPHIC PROEILE: TRADITIONAL NEWSPAPER
7M., 3F DIGITAL ‘NEWSPAPER’

61+: 5 3561 5|18-34: 0 B TRADITIONAL TV BROADCASTER
Capital: 4; Big city: 2; Provincial I TRADITIONAL RADIO BROADCASTER
city: 2; DIGITAL

Graduate or higher: 7 BN VARIOUS DIGITAL

Secondary school: 3 I SOCIAL MEDIA



R2: Localy oriented broadcast media lovers (7 participants)
Qcard  Fscores Rank

_Watched regional/local TV news bulletin

ql6  1,63316 2 Local/regional daily newspaper, print

News on Facebook
Watched national TV news bulletin on a public service channel

Watched national TV news bulletin on a commercial channel

Radio current affairs as part of a general radio channel and/or 24 hour
radio news/information channel

Watched TV current affairs, light
Watched TV news and/or current affairs on national 24-hour TV news

channel
gl3 0,94544 National daily tabloid newspaper, print
_Watched TV current affairs, serious
DEMOGRAPHIC PROFILE: TRADITIONAL NEWSPAPER
2M, SF DIGITAL ‘NEWSPAPER’
61+:4135-61: 2;18-34:1 B TRADITIONAL TV BROADCASTER
Sii‘s_'t;': 2;Big city: 3; Provincial I TRADITIONAL RADIO BROADCASTER

DIGITAL
B VARIOUS DIGITAL
I SOCIAL MEDIA

Secondary school: 6,
Undergraduate: 1




R3: Internationally oriented quality media omnivores (5 participants)

Qcard  Fscores  Rank
g26 2,08961 1 Read international broadcaster’s online news

ql2z  1,97337 2 National daily quality newspaper, print

Watched TV news and/or current affairs from international providers
Watched national TV news bulletin on a public service channel

Watched TV current affairs, serious

News via news aggregators or personalized news services
News from born-online news media

Watched national TV news bulletin on a commercial channel
Watched TV current affairs, light

Radio news as part of a general commercial radio channel

DEMOGRAPHIC PROFILE: TRADITIONAL NEWSPAPER
2M, 3F DIGITAL ‘NEWSPAPER’
61+:2,35-61:1;18-34: 2 B TRADITIONAL TV BROADCASTER
Capital: 3; Big city: 1; Provincial B TRADITIONAL RADIO BROADCASTER
City: 1, _ DIGITAL

Bacc: 2; Graduate and higher: 3; B VARIOUS DIGITAL

Secondary school: 0 I SOCIAL MEDIA



R4: Online omnivores & traditional radio lovers (5 participants)

Qcard Fscores  Rank

Watched TV current affairs, serious
News from born-online news media

g22 1,58067 3 Local/regional daily newspaper online

Read news on Text-TV

News on Facebook

Radio news as part of a general commercial radio channel
g24 1,00699 7 Read national broadcaster’s online news

Radio current affairs as part of a general radio channel and/or 24 hour
_radio news/information channel

0,78546 National quality newspaper online

_Radlo news as part of a general public service radio channel

DEMOGRAPHIC PROFILE: TRADITIONAL NEWSPAPER
3M (young), 2F (middle aged) DIGITAL ‘NEWSPAPER’

61+: 0] 35-61: 2; 18-34: 3 B TRADITIONAL TV BROADCASTER
Capital: 2; Big city: 2; Provincial I TRADITIONAL RADIO BROADCASTER
city: 1; DIGITAL

Graduate and higher: O; I VARIOUS DIGITAL

Bacc: 3; Secondary school: 2 I SOCIAL MEDIA




R5: ‘Online-born media and online newspaper lovers’(4 participants)

Qcard Fscores  Rank

_Nevvs on Facebook

1,7381 National quality newspaper online

_Blogs with news

1,48518 4 National tabloid newspaper online
_News from born-online news media
g20  0,94127 6 Free daily newspaper online
gl2 0,70374 7 National daily quality newspaper, print
gl3  0,63153 National daily tabloid newspaper, print

_Watched TV current affairs, light

g25  0,59007 10 Read local/regional broadcaster’s online news

DEMOGRAPHIC PROFILE: TRADITIONAL NEWSPAPER
2M, 2F DIGITAL ‘NEWSPAPER’

61+: 0; 35-61: 0;|18-34: 4 B TRADITIONAL TV BROADCASTER
Capital: 2; Big city: O; Provincial I TRADITIONAL RADIO BROADCASTER
city: 2; DIGITAL

Graduate and higher: 0; Bacc: 3; I VARIOUS DIGITAL

Secondary school: 1 I SOCIAL MEDIA



R6: ‘Locally oriented omnivore and light news snackers’ (5
participants)

Qcard Fscores  Rank
gle  2,64305 1 Local/regional daily newspaper, print
g22  1,88833 2 Local/regional daily newspaper online

News from born-online news media
Watched national TV news bulletin on a commercial channel
News distributed by online video sharing media

gl3 0,7494 6 National daily tabloid newspaper, print
gl9 0,70454 7 National tabloid newspaper online
g25 0,68624 Read local/regional broadcaster’s online news

_Radlo news as part of a general public service radio channel

gl8 0,45983 10  National quality newspaper online

DEMOGRAPHIC PROFILE: TRADITIONAL NEWSPAPER
2M, 3F DIGITAL ‘NEWSPAPER’

61+: 1: 35-61: 1: 18-34: 3 B TRADITIONAL TV BROADCASTER
Capital: O; Big city: 4; Provincial I TRADITIONAL RADIO BROADCASTER
city: 1, DIGITAL

Graduate and higher: 2; Bacc: 3; B VARIOUS DIGITAL

Secondary school: 0 I SOCIAL MEDIA



Collective news repertoires in Croatia

Categories

News media type

No. Of occurrences

10+ occurences:
'The short head'

National TV commercial news

N
=

National TV PSB news

=
((o]

TV current afairs, serious

=
N

National quality newspapers online

=
N

News from born online media

=
N

National quality print newspapers

[
[

5 -9 occurances

Text-TV

TV current affairs light

Commercial radio news

Regional/local TV news

PSB radio news

Radio current affairs

National tabloid newspaper

Local/regional newspaper, print

National newsmagazines online

Local/regional newspaper, online

News on/from Facebook

~Njofojg[for|oIoo|o,|(N|00|©




Construction of Q-card indexes: average national rank of the news media items &
types across repertoires

Media Role of
Averrage| Medialtem | categories Av. | Media Index
Qcards|R1|R2|R3|R4|R5| R6 | Sum |National| Rank Index Rank Categories Description
Rank (100-1)  |Sum(l)/Nitems| Index (100
) Scale)
68,00 | 11,33 88,67
64,00 | 10,67 89,33
104,00 | 17,33 82,67 TV news or
74,00 | 12,33 87,67 14,73 85,27 | current affairs
78,00 | 13,00 87,00 sum (q1:q8)/8
100,00 | 16,67 83,33
114,00 | 19,00 81,00
105,00 | 17,50 82,50
97,00 | 16,17 83,83 Radio news or
89,00 | 14,83 85,17 16,28 83,72 | current affairs
107,00 | 17,83 82,17 Sum (99:q11)/3
94,00 | 15,67 84,33
96,00 | 16,00 84,00 Newspaper
132,00 | 22,00 78,00 printed
124,00 | 20,67 | 79,33 19,86 80.14  lsum(q12:917)/
16 (35| 2 |12|27|35| 1 | 112,00 | 18,67 81,33 6
17 |23/16(28|28|30| 32 | 157,00 | 26,17 73,83




Construction of Q-card indexes: average national rank of the news media items &
types across repertoires

18 3136/10]9|210|70,00| 11,67 88,33

19 |10]25|36|21 /4| 7 |103,00] 17,1/ 82,83 Newspaper
20 (31(12|30(25|6 |11/115,00f 19,17 80,83 &broadcaste
21 [15(33|21|19|19|28 135,00/ 22,50 77,50 rs' online
22 (26(26(23| 3 |32| 2 |112,00| 18,67 81,33 18,54 81,46 | multimodal
23 [22(35|31|11|26|15 (140,00 23,33 76,67 news
24 (19|21 /17| 7 (24|27 (115,00, 19,17 80,83 Sum(q18:q26
25 30(15(14 (12 (10| 8 |89,00| 14,83 85,17 )/9

26 |33/29| 1 [23|22|14 122,00, 20,33 79,67

100,00 16,67 83,33

176,00 2933 | 70,67 SO"\:'iZ‘;";ZSia
140,00 2333 | 76,67 2113 | 7887 |Gt S
107,00 17.83 | 82,17 ?/5 a

111,00, 18,50 81,50
148,00/ 24,67 75,33
140,00/ 23,33 76,67
150,00/ 25,00 75,00 Other media type (Schrgder 2015)
67,00 11,17 88,83
141,00, 23,50 76,50




